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ABOUT US

Leading Trade Paper in Japanese Food Industry
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= -,,mmogp]gg-; = THE JAPAN FOOD JOURNAIs the leading trade paper in
U | i the Japanese food industry. Our inaugural issue was
% i 2 B i he J food ind O I
il 1 -.h i 1 ,iligg'z; 3‘" published by an organization affiliated with the Ministry of
- '-_‘ Eﬁgi = Agriculture and Forestry in 1943, and we celebrate our 75th
% 100 Ofgﬂﬁﬁ it & & % anniversary in 2018.
" H ﬁ 5 w:- The environment of food industry has been changing rapidly

; and the demand for securing food and keeping the balance
of supply and demand is expected to grow on the global
" i&  level. The diet of Japanese consumers is becoming

= increasingly diverse, and as more food ingredients and
products are imported from overseas, we must learn, think
and act globally.
THE JAPAN FOOD JOURNAIs a source of the latest
news from various segments of the food industry, such as
milk and dairy products, spices and condiments, flour,
confectionery, oils, frozen foods, canned and bottled foods,
alcohol beverages, processed agricultural and marine
Circulation 94,500 copies products, and distribution thereof, as well as restaurants,
e e e o 16 mmge o home meal replacements, such as bento boxes and deli

average (Blanket Size). foods, ingredients, machinery and materials, and so on.
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ONLINE SERVICE

Dedicated News Website with Focus on Food Industry

THE JAPAN FOOD JOURNAL ONLINE a dedicated news website with focus on the food industry. Drawing on
the extensive network of the Japan Food Journal reporters, we gather latest news in the food industry, such as~ -~
personnel affairs of key persons, financial reports, new products, interviews, and feature articles on trending

Elz::ssﬂsiaéfrf'-ﬁ :
wwon | snoen | Auow ng

products. In addition to featuring topics on food manufacturers such as processed foods, beverages, alcohol —————- Tl o
and frozen foods, the website covers all aspects of the food industry and sheds light on what's happening in the: ooz A
food distribution segments, including wholesalers, retailers, restaurants and delis as well as the segments of
food related machinery, materials and information systems.

Readers of Japan Food Journal Online enjoy access to the onlinely functions to find articles, reference
related articles, and see most popular articles by ranking, for example.

The online edition also uses RSS 2.0 to receive updated article information.

All of the 390,000articles featured in the Japan Food Journadince 1943can be accessed on the website.

Monthly Page Views

Approx.430,000 PV(October 2019)

Industry Segments
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General, Frozen/chilled food, Miso/soy sauce, Spices and condiments, Processed marine products,
Confectionary, Alcohol, Canned food, Milk and dairy products, Processed agricultural products, Processed flour
products, Beverages, Pet food, Production, etc.

Wholesale, Retail, Deli, Fresh produce

(>) Article Categories

Latest news, Personnel affairs and organization, Store opening, Financial, Tradeshow,
Seminar,Campaign,New product, Alliance, Statistics, Research, Overseas, Award,
Congratulatory news,Obituary, Credit, Annual meeting of shareholders, New book,Interview,
Feature article, Company in focus, Series article, Environment, Editorial




READERSHIP

By SEGUMENT

Alchohol beverage & food distributor

31.4%

Eaessssssssssssssssm—— | 2 0%
Boil in the bag, canned, bottled and frozen food s —————————— 10.2%
maaesssssm—— 3 500
Various spices and condimentse——— 3 020
meessssssssm— /.30
Alcohol beverage production m— G 1%
s 5 304
Beverages and confectionarys— 5 29,
m ? 4%
others mmmmm 2 6%

USER ATTRIUBUTES by INDUSTRY READERATTRIBUTE

Food manufacture I 2 . 7 0 Others
Wholesaler mmmmmm 12% Manager

26.00%
21.50%
19%

System & Surveymmm 9.60% Sales
Merchandise s 3.10%

Public relations m—— 39,
Corporate planning s 5.60%

Machinery & Materials s 9%
Administration & Researchmm 6.50%

Retail 8 4.30% Research & developmen s 4.30%
Restaurant service® 3.00% Marketing mmmm 3.90%
Distribution, Electric & Constructions 2.90% Quality management mmmm 3.40%



FOR FOOD MANUFACTURES

ONLINE

ADVERTISEMENT
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THE JAPAN FOOD JOURNAL support the
promotion of your food products to the Japanese
food industry by publishing advertisements and
articles both online and news paper at the same
time . It will be a great opportunity to newly
introduce your products to the Japanese food
market.

NEWS PAPER

ARTICLE
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FOR EXHIBITION ORGANIZERS

We welcome
the MEDIA PARTNERS

THE JAPAN FOOD JOURNAL welcome the new
relationship to be a Media Partner with the exhibition
organizers around the world.

We will be happy to have the on  -site interview under
the invitation, and publish the articles for promoting
your exhibitions to the Japanese food industry.

For examples, we have collaborated with the following
exhibitions as the past achievements.
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GFESI Alimentaria 2017

Global Food
Safety Initiative




1. TARIFF of

Fee
(JPY)

Space
(Colum)

Vertical size
(mm)

Horizontal
size
(mm)
Optional
Color
p JPY)

Data

NEWS PAPER ADVERTISEMENT

(Blanket)
A B C D E F
1,250,000 500,000 400,000 |250,000 |150,000 |100,000 |100,000 | 70,000 |500,000 | 150,000
15 5 4 5 3 5 Protrudin Ins_lde 15 half Un(_ier
g article Subject
534 175 139 175 103 67 65 31 534 65
388 388 388 192 192 192 52 67 127 30
400,000 400,000 400,000

Adobe lllustrator and EPS format(CS5)

_________

_________




2. TARIFF of

ONLINE ADVERTISEMENT

K L M
Fee
aPY) 500,000 200,000 200,000
: Categor
Category Billboard Rectangle gory
Sponsored
Imps 500,000 100,000 100,000
Banner Size 970 250 px 300 250 px 300 250 px
Data JPEG or GIF JPEG or GIF JPEG or GIF
Period 1 month 1 month 1 month
. Targeting specific category
Feature Strong perceptive Easy to use among 20 varieties.
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Fee
(JPY)

Interview
Location

Publication

Imps

Word
(JPY)

Picture

Condition

3. TARIFF of

SPONSORED ARTICLE

Online

\ @ P
300,000 500,000 1,000,000
Japan Abroad Abroad

News Paper & Online

News Paper & Online

News Paper & Online

10000 (Online)

10000 (Online)

10000 (Online)

B As B EE 37 2R Th)

24,000
About 800 About 800 p About 800
GUé TimesP
3
L L (1 04 3Times)

Transportation costs
paid by the
requesting company

Transportation &
Accommodation costs
paid by the requesting

company

Transportation &
Accommodation costs
paid by the requesting

company




